Inside Australian Online Shopping
Highlights — Jan to Jun 2016

Online shopping continued Total online purchases by
its impressive growth in category (growth and share)
the six months to June.
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AUSTRALIA This information has been prepared by Australia Post using a subset of deliveries in the 6 months to June 2016 compared to the same
‘ ‘ SW—MCK period last year, unless otherwise stated. Percentage growth and share are based on online purchases. While every effort has been made
POST 1 to ensure the accuracy at the time of publication, Australia Post takes no responsibility for any errors or omissions herein. Australia Post

does not accept any liability for any loss or damage incurred by any use of or reliance on any information contained here.



